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Client - New South Wales Government
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GME Case Study - Search Engine Optimisation

Client - New South Wales Government

Helping NSW voters get to the
ballot box
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NSW

GOVERNMENT

GMG drive organic traffic to VoteNSW.info
domain to help voters access election specific
content.

Background GMG was approached by the NSW Electoral
Commission for assistance on increasing traffic to
their VoteNSW website with the aim of furthering
upcoming election awareness.
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Case Study - Search Engine Optimisation

Client - New South Wales Government

GMG aimed to generate more organic site visits
with search engine exposure which in turn was
aimed to drive early voting, online voting and
higher attendance at voting locations on the
election day.

GMG considered the highest demand phrases
used by voters and were able to align this with
the VoteNSW domain accordingly. GMG was able
to map internal and external assets to achieve
robust exposure prior to, during and after the
election. Additionally, GMG conducted data
analysis on the website’s users to better inform
the NSW Electoral Commission about the voter’s
priorities and online habits.
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